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(Environmental, Social and Governance) 
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Entries should be submitted to awards@relocatemagazine.com

Entry Details

	Full name of organisation entering award 
(as you would like it referred to):
	

	Department/team or individual’s name:
	

	Address:
	

	Telephone:
	

	Email:
	

	Website relevant to entry:
	

	

	Main contact for this entry 
(name and job title):
	

	Telephone:
	

	Email:
	

	

	Name and job title of the person whom the judge should contact for further info 
(if different from above):
	

	Telephone:
	

	Email:
	

	

	Type of organisation and what it does:
	

	Number of employees in the organisation:
	

	Number of people in the department/team:
	

	Number of employees the department/team is responsible for:
	






This category covers: Excellence in ESG – entries should address all three ESG pillars: environmental (sustainability and carbon reduction), social (social/community activities and charitable endeavours) and governance (global leadership) 

Please note that diversity and inclusion should be addressed in Category 5 Excellence in talent management 

Award Entry Statement

Your entry statement, which should not exceed 500 words, should say what makes your entry inspirational through your creative connections and why you should win this award category. It should highlight clearly and concisely the unique factors/features which differentiate your entry from others and to do so you should comment briefly on how your people:

1. provide a unique, exceptional quality experience, including relevance to global mobility;
2. provide a responsive, resource-efficient and cost-effective service, differentiated from others in the field, that shows a creative, flexible approach; and
3. are supported by your leadership team to build connections to deliver an innovative and inspirational service in an increasingly global and diverse marketplace.

You must make clear the link to relocations/international assignments and avoid marketing-speak. 

Please note that each of these three issues will be scored by the judges out of a maximum of 25 points so do make sure that you address all three of them.

Your entry must be supported by a video (maximum 2 minutes) that shows the character of your organisation. 

Please note that the video will also be scored out of a maximum of 25 points so do make sure that you supply an appropriate video. This may be a corporate marketing video or a personal presentation of how your organisation fulfils the entry criteria.

You may also provide one page (maximum) of supporting documents/materials to support your entry. 

Entrants are politely requested not to exceed the maximum evidence permitted – just one short video please, and the entry should not contain multiple website links. Please do keep to the stipulated word count. Your entry should be summarised succinctly to demonstrate convincingly your achievements, as should the single page of supporting materials, rather than relying on additional sources to make the points for you.


	Entry statement (maximum 500 words)
























	Please provide a link here to your  accompanying video material (maximum two minutes):


                                                                                                  

	Please refer here to any accompanying supporting materials (one page maximum):






The supporting material must be in a low-resolution digital format, as an MS Word file, a PDF (A4) or a brief PowerPoint presentation (max 6 slides), to a maximum of one page to support the entry statement above. The video (maximum two minutes) should be provided via a link to YouTube or similar. It should support your entry statement by demonstrating the character of your organisation. 



[bookmark: _Hlk130545781]For competition rules/judging, etc., see https://www.relocatemagazine.com/relocate-think-global-people-awards-2025-home

	This entry is authorised by:
	

	Please give a contact telephone number and email:
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	I have read and accepted the Relocate Awards rules. 
	|_|




How to Enter

Relocate Awards 2023, Destination Service Provider of the Year
Complete one entry form for each category entered, and submit it by email to 
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awards@relocatemagazine.com. Receipt of entries will be confirmed.


Enquiries:  awards@relocatemagazine.com, +44 (0)1892 891334.



[bookmark: _Hlk130545514]CLOSING DATE FOR ENTRIES: Friday 4 April 2025

For each entry, make sure you have submitted:

· An entry form, including:

· Entry statement (500 words max.)
· Brief video via a link to YouTube or similar
· Supporting material (max 1 x A4 page)


Additional Entries

Please submit one entry form for each award category entered. 



Each entry will be charged at £250.00 + VAT. Please pay by PayPal, or request an invoice to make payment by BACS.


	
I have paid via PayPal

	
|_|

	
OR       Please supply an invoice for £250.00 + VAT

	
|_|



CONFIDENTIALITY

Relocate Global confirms that all information supplied as part of a Relocate Awards Entry will not be shared with Third Parties other than Judges as part of the judging process.

Descriptions of submissions from winners and finalists will be published in connection with the awards. Entrants may mark sensitive parts of their entry ‘not for publication’ (such as exact budget figures, etc.) provided such restrictions are not used unreasonably. 

AWARD PROFILE 

This Award recognizes excellence across environmental, social and governance initiatives that result in outstanding people outcomes and sustainable growth of your organisation or contribution to an industry sector’s advances. This category is about exploring your strengths and weaknesses across your environmental, social and governance footprint. It is about your journey and where you have got to so far and where you are heading. As a business what is your purpose and ESG focus? Describe how this cascades down through the business and your people at all levels as well as stakeholders, your supply chain and industry sector. 

What platforms do you have for social innovation, environmental sustainability and responsible business practices? You should describe the commitments that are measurable and for which people are accountable, with a focus on how building and drawing upon creative connections contributes to your ESG goals and outcomes.

You should address all three ESG areas. So, for example, as this Award reflects ESG Excellence, you should focus on environmental (sustainability and carbon reduction), social (including charitable and community actions) and governance (global leadership) issues.

Reducing environmental impact is no longer a ‘nice to have’ but a business imperative. There are also huge opportunities for green businesses. Are you a company that can innovate and scale up your approach? For example, how is your organization and your supply chain transitioning to reach a 2050 net-zero outcome? There is a fast-evolving landscape for climate technologies and green businesses so please make this clear in your entry if you are such a company.

What does societal impact mean for your organization? Describe the steps you are taking to make a difference.  For example, how are the community and charitable endeavours that you have undertaken impacting your brand? What is the impact on the bottom line and what will the financial future look like now you have embarked on your ESG strategy? 

Proactive leadership across ESG will define the most successful organizations of the future with the most inspirational leaders and teams walking the talk. Let us understand your aspirations and actions and how the governance of your organization demonstrates ESG excellence.

This Award applies to individual professionals, teams and organizations.
Entrants must:
· Highlight how your entry is inspirational and why you should win this award category
· Demonstrate a people-centered approach and the importance of creative connections
· Explain how an exceptional quality and personalised mobility experience is provided and to whom it applies
· Demonstrate a responsive, resource-efficient and cost-effective service, showing how value is added to the mobility experience 
· How you manage your own people so that they demonstrate commitment, engagement and passion in service delivery
· The size of their organisation: 1–24 employees, 25-49 employees, 50–99 employees or 100+ employees
Entrants should also indicate:
· Details of how they use technology and/or digital and social media to communicate with corporate clients, assignees and their families, and others in the supply chain
· Proof of consistently high standards and customer satisfaction, such as client and customer feedback forms and/or testimonials
· Highlight a project or case study as appropriate
· Proof of their ability to lead, manage and communicate exceptionally well, both internally and externally, with clients and other providers
· Whether they belong to a network of providers, and how they collaborate to offer wider services or cover multiple locations
The judges will be looking for proof of consistently high standards and excellent ESG – for example, customer/client testimonials, feedback forms and/or survey results.
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