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HR VOICE IN AI & FUTURE OF WORK: CULTIVATING INNOVATION, POWERING DISCOVERY
EMBRACING THE VALUE OF WELLBEINGLESSONS IN SUSTAINABILITY FROM  

AN AWARD-WINNING SCHOOLMANAGING IN A VUCA WORLD
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SUPPLEMENT 2025

BUILDING  
80  

PROFILES

Connecting & inspiring 
the global community, 

empowering organisations 
& people to thrive 

internationally
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Together: reaching a wider global 
audience to connect, inspire & support

Sister company Think Global People explores 
the human side of global mobility, creating 
a space for insight, dialogue, visibility 
around international careers, education and 
leadership.

Established for over 20 years, Relocate 
Global sits at the intersection of the global 
mobility and international education 
communities, equipping organisations and 
professionals with the insight, expertise 
and partnerships to support globally 
mobile people and deliver successful 
organisational growth.
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Innovative multimedia 
for a global audience

Global Mobility | Global Leadership | Global Education

We are your multimedia content marketing partner, combining editorial expertise, digital 
and events to showcase your organisation or school’s voice and values on a global stage. 

From insightful articles and thought-leadership features to engaging video interviews, 
podcasts, digital campaigns, we help you reach relocating families and those advising 

them, international leaders, global talent professionals, international educators, schools, 
and decision-makers with content that resonates.

We blend creativity with strategy, focusing on in-depth content that is knowledge-based 
and relevant, which inspires, informs and promotes our partners to a clearly defined 

audience of those living and working internationally. 
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• Immigration

• International assignments

• Mobility industry

• Technology

• Employee benefits

• Partner & family support

• Residential property

• Removals

• Remote working

• Serviced apartments

• Global expansion

• Leadership & management

• �Talent management  
& engagement

• Human resources

• Business travel

• Culture & language

• Wellbeing

• DEI

• ESG

• Learning & development

• Education & schools

• Country guides to schools

• Featured schools & directory

• �Guide to International 
Education & Schools

• �International Education  
& Schools’ fair

• Online schools

• Education webinars

• School groups

• Education consultants

• Research & higher education

GLOBAL 
MOBILITY

GLOBAL 
LEADERSHIP

GLOBAL 
EDUCATION

Bridging three communities. 
Supporting & informing leaders  

& global talent.

A local, regional & global perspective.

relocateglobal.com thinkglobalpeople.com
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Relocate Global Mailchimp data – Nov 25

Our subscribers
are global 

Africa
MAILING 
LIST BY 

COUNTRY

19%
14%

19%

39%

4%
2%
3%

Unknown

Middle East

Americas

UK

Europe

APAC

Our subscribers are across 
multiple industry sectors  

MAILING 
LIST 

INDUSTRY 
SECTORS

Education 
Consultancy 1%

Finance & tax 2%

Health 2%

HR Corporates 19%

Sector not specified 12%

PR/Media 2%

Property 2%

Recruitment 1%
Removals & Shipping 2%

RMC/DSP 16%

Serviced accommodation 7%

Immigration 3%

Law 1%Parent 2%

Language/Cross culture 2%

Education 17%

Consultancy 3%
Technology 3%

Other 3%
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Our audience by country  
& industry sector

Our subscribers are global

Our subscribers are across multiple industry sectors

Relocate Global Mailchimp data – Nov 25

Connect with our engaged 
global community
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Digital media
Prestigious publications  

& engaging quality content

GLOBAL LEADERSHIPSUPPLEMENT

THINKGLOBALPEOPLE.COMRELOCATEGLOBAL.COM

REDISCOVERING THE  MEANING OF WORK 
THE BIG RESKILL
AI: EMBRACING CRITICAL  THINKING & PRIVACY

MAINTAINING TRUST IN EDI

Thought leadership content 
Influential editorial 

International readership 

Shaping the future 
of global mobility, 
international education 
and leadership.
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GLOBAL MOBILITY, 
LEADERSHIP & 

EDUCATION
EMERGING TRENDS

Podcast 
     series LISTEN NOW

Webinars & podcast series

• �Listen to all our podcast episodes on 
thinkglobalpeople.com or your podcast provider 

• �Keep informed to grow your organisation  
& your people internationally

• Thought-provoking webinars

Hosted on thinkglobalpeople.com

Webinars & podcasts

 

W
ATCH 

NOW
 

Isobel Rimmer, author & educator
In conversation with Fiona Murchie

Present with presence 
Everything you need  
to plan, prepare &  
deliver with impact

W
ATCH 

NOW
 

Ingrid Pope, Founder, Creating Space
In conversation with Fiona Murchie

In Conversation with Ingrid 
Pope – Creating Space to 
Think, Work and Live



relocateglobal.com  |  thinkglobalpeople.com

Mini-factsheet series

Explore an extensive range of topics with 
a series of individual Mini-factsheets in 
each topic to download. Topics include: 

• Employee & Family Support

• �Relocation Policy Design/
Implementation

• �Remote/Hybrid Working

• Working Across Cultures

• Health & Wellbeing

• Diversity & Inclusion

• Talent & Career Management

Download from thinkglobalpeople.com

Mini-factsheets

Finding the right schoolThe complexity involved 
in finding schools abroad when parents 

are unfamiliar with the education system 
can cause significant 

stress. It is critical that 
the right choice is made 

as it will have lasting 
consequences for children’s education  

and wellbeing.

GLOBAL EDUCATION 
MINI FACTSHEET:EDUCATION & SCHOOLS

relocateglobal.com   |   thinkglobalpeople.com

To access the Mini Factsheet series 

visit thinkglobalpeople.com and 

find out about events, webinars 

and podcasts. Contact us  
info@thinkglobalpeople.com

 
For comprehensive information 

on International Education & 

Schools visit our sister website 

relocateglobal.com

THE IMPORTANCE OF 
GETTING SCHOOLING RIGHT

If  children are unable to settle into 

their new schools and life abroad, this 

will not only affect their happiness 

and educational outcomes but it will 

also impact on their parent’s ability 

to adapt successfully. If  the family is 

unsettled and unhappy, this will affect 

employee productivity and could result in 

assignment failure and/or early return. 

A number of  factors must be 

considered when deciding education 

options for children. Specialist support is 

likely to be needed to identify appropriate 

schools and to ensure successful settling-in.
THE CURRICULUMParents are less willing to undertake 

international assignments that require 

them to move abroad if  this will disrupt 

their children’s education, particularly 

during secondary school years and 

especially during critical educational 

stages. Finding a school that offers a 

suitable curriculum is essential. 
Children need to follow a curriculum 

that dovetails with that of  their home 

country if  the assignment will entail 

repatriation. Alternatively, an international 

curriculum that is widely recognised across 

the world can enable students to relocate 

to different countries without significant 

disruption to educational continuity. 
Language and cultural differences in 

teaching delivery can prove to be stressful 

for students who are facing pressures 

to perform well academically in a new 

environment. Timing of  curriculum 

delivery should also be considered as 

school years can begin at different times, 

for example, across hemispheres.TRANSITION SUPPORT 
Children will experience significant 

disruption when they move abroad. 

This includes the breakup of  friendship 

groups and family relationships. Advice 

and support with stress management 

and in building peer relationships are 

needed. Parents have to settle into their 

new environment and transition support 

is helpful for them too.Schools should offer transition care 

to incoming students and ideally also 

to their parents to address academic, 

social, and emotional issues. This 

should involve a collaborative approach 

to linking relocated individuals with 

appropriate specialists, peers, buddies 

and mentors. Transition support should 

cover pre-admission, on joining and 

throughout the school journey.WELLBEINGWellbeing should be valued and be 

evidenced in school strategy and 

operations. For example, timetables can 

include sessions dedicated to wellbeing. 

Mentors, peer support and buddy 

systems all facilitate relationship 

building. Community groups can help 

to foster integration. Parental inclusion 

in school events can provide a valuable 

source of  support.  

SCHOOL SEARCH 
ASSISTANCESchool options include home country 

boarding schools, host country 

international schools, home nationality 

curriculum schools, local state schools, 

and online schools.Help with finding the right school 

is very much valued by international 

assignees. Specialist consultants can 

advise on options and help navigate 

entry requirements and processes. Care 

must be taken to ensure that any special 

educational needs are addressed. Expert 

consultants can assist with this.  
Specialists can also advise on tutoring 

support to address gaps in educational 

attendance and aid any necessary 

catching up. 
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ESG: Corporate 
social responsibility

GLOBAL LEADERSHIP
MINI FACTSHEET:

ESG

relocateglobal.com   |   thinkglobalpeople.com

THE IMPORTANCE OF CSR

CSR involves the integration of  social 

and environmental concerns within 

organisations’ business operations. It 

includes activities such as contributing 

to charitable endeavours, such as health 

care, education, and the environment.  

CSR comprises economic, legal, 

ethical, and philanthropic responsibilities. 

Economic responsibility concerns 

profi tability, providing the foundation 

for voluntary social responsibilities. 

Organisations must operate legally. 

Ethical responsibilities refer to justice, 

equity and avoiding harm. Philanthropic 

responsibilities refer to corporate 

citizenship and community contributions.

CSR ACTIONS
CSR actions can be wide ranging from the 

demonstration of  support for human rights 

through to supporting diff erent social 

causes. For example, organisations may 

refuse to trade in certain markets known 

for human rights abuses. Organisations 

might also demonstrate commitment 

to fair trade. Support for local schools, 

community projects and charitable giving 

are examples of  social cause actions. 

INTEGRATING CSR 

& HR POLICY 
CSR presents signifi cant benefi ts for talent 

attraction, motivation, commitment and 

retention. Millennials in particular are 

attracted to organisations with high CSR 

principles and profi les. 

There are ways that organisations can 

link their HR policy and practice with CSR 

to foster socially inclusive, profi table and 

sustainable organisational outcomes. Ethical 

and socially responsible HR practices 

include socially responsible and sustainable 

working practices. Following ethical labour 

standards provides an example. 

HR policies may include a focus on 

employee well-being and engagement. 

Such an approach can lead to an 

enhanced organisational reputation, 

higher employee productivity, and a 

positive employer brand.

GLOBAL EXPANSION

When organisations engage in global 

growth and enter a new country, there 

are signifi cant challenges to be faced. 

The correct balance between economic 

growth social responsibilities needs to be 

achieved. Organisations with operations 

in established locations also need to 

consider how best to address their social 

responsibilities. Improvements can result 

in positive benefi ts for local communities 

as well as global stakeholders.

Engaging in CSR activities helps 

organisations to expand globally, 

particularly into developing economies. 

Such actions can improve an organisation’s 

local reputation, while helping to legitimise 

profi ts and reduce public criticism.

Ensuring that local people are trained 

and developed for future leadership 

positions is a socially responsible thing 

to do. Embedding CSR within talent 

development programmes can provide 

globally mobile opportunities to local 

staff  in developing economies. 

BEYOND THE BUSINESS CASE

CSR activities provide a wide range of  

business benefi ts. For example, a good 

CSR track record helps to avoid business 

risks such as corruption or environmental 

scandals. Responsible CSR also enhances 

organisations’ reputations which, in turn, 

can assist in gaining capital investment. 

Investors may seek out ethical fi rms 

as the preferred business in which to 

invest when corporate governance 

places emphasis on social responsibility. 

Demonstrating sound CSR principles also 

helps to boost brand image and customer 

relations, attraction and retention. 

However, as well as the business case 

argument, engaging in socially responsible 

business practices demonstrates a moral 

imperative through commitment to 

social justice.

Corporate social 

responsibility (CSR) 

forms an essential part 

of the social pillar in ESG 

(environmental, social and 

governance) activities. 

CSR is important to 

organisations’ reputations 

and branding.

To access the Mini Factsheet series 

visit thinkglobalpeople.com and 

find out about events, webinars 

and podcasts. Contact us 

info@thinkglobalpeople.com

For comprehensive information 

on leadership and managing 

global mobility visit our sister 

website relocateglobal.com ©
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Educational support for children

GLOBAL MOBILITY MINI FACTSHEET:EMPLOYEE & FAMILY SUPPORT

relocateglobal.com   |   thinkglobalpeople.com

THE NEED FOR EDUCATIONAL SUPPORT
Parents always place their children’s 
education as top priority. They never 
want to jeopardise it or their children’s 
career prospects. So this aspect of  family 
support is critical to facilitate global 
mobility as well as domestic relocation. EARLY YEARS’ EDUCATION

When children are of  pre-school age, 
parents often feel more confident of  
moving. Nonetheless, support that provides 
information on childcare options and/or 
nursery places is extremely valuable. 

Nursery provision provides excellent 
social support and developmental 
opportunities for young children. Specialist 
providers can advise on nursery provision 
and assist in securing places for youngsters.SCHOOL AGE CHILDREN

Children must be educated in 
surroundings where they feel safe, secure 
and motivated. Building friendships and 
learning about their new culture is critical. 

Primary education sets expectations 

for children going forward and builds the 
sense of  joy in learning. As children progress into secondary 

education, so the educational choices 
become increasingly important. This is 
especially so at critical school years when 
preparation for examinations that will 
determine future education and career 
options take place. 

FINDING THE RIGHT SCHOOL
Help can be on hand from schools 
themselves. For example, international 
schools can support and advise parents 
directly. The admissions department 
provides information on what the school 
offers and how it will help new students 
to settle in. They also typically offer 
tours/inductions so that families can gain 
a sense of  the school’s ethos. School search/education consultants 

can meet the family, assess children’s 
needs and can help match them to 
schooling options. Relocating part way through a school 

year can be particularly problematic 
when it comes to securing a place. 
Education consultants are experienced in 
dealing with schools to navigate through 
this potential hurdle.

CURRICULUM DIFFERENCES
Identifying suitable schools that follow a 
similar or appropriate curriculum presents 
an additional complication for those 
moving abroad. Education consultants 
can be particularly valuable in identifying 
schools that offer the closest match to the 
children’s’ previous courses.

INDIVIDUAL & SPECIAL 
EDUCATIONAL NEEDSEvery child is different and some may 

have special educational needs. Again, the 
admissions departments of  the schools 
or educational consultants can help to 

identify how individual requirements 
can best be matched to the educational 
provision on offer.

PERSONAL TUTORINGPersonal tutoring may also be an option 
for some students, for example to bridge 
a gap between the relocation and the 
school place being available and/or help 
children align their previous education 
with what is offered in the new location.TRANSITION Moving to a new country potentially 

means learning a new language and 
certainly adapting to a new culture. 
Educational cultures are different too. 
Transition support to assist children in 
adapting to a new location and school 
environment is extremely valuable to 
ensure that they settle in and are happy.

Moving internationally or to another part of the country with children of school age means that parents need to find appropriate schools. This can be particularly stressful if parents do not 
know the new location, which schools are best for their children, and/or they are trying to move during an academic year.

To access the Mini Factsheet series 
visit thinkglobalpeople.com and 
find out about events, webinars 
and podcasts. Contact us  
info@thinkglobalpeople.com
 
For comprehensive information on 
managing Global Mobility visit our 
sister website relocateglobal.com
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International Education & Schools
Supporting relocating & international parents, corporate  

employers and relocation professionals to compare global education 
systems & make informed decisions about choosing a school

2

Guide to International  Education & Schools
For parents, employers & relocation professionals

2025/26
relocateglobal.comthinkglobalpeople.comEngaging editorial on both our websites – 

relocateglobal.com & thinkglobalpeople.com

Video interviews with schools & educators

Education Extra newsletter

Educational coverage in digital magazine

Featured schools around the world and 
Country Guides to Schools 

International Education & Schools’ Fair

• �Online November & March – complements 
the admissions cycle

• �To showcase schools and the best in 
education for parents, corporate employers 
and the relocation professionals supporting 
their moves

• �Lively webinar recordings and plenty of new 
content plus our Featured Schools

Guide to International Education & Schools

Engaging and informative articles covering 
choosing a school and curriculum combined 
with country focus editorial. A wealth of 
shared knowledge from schools, admissions 
professionals, education experts and parents 
around the world. 
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20th Anniversary

#ThinkWomen
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OUTSTANDING GLOBAL WOMEN

#ThinkGlobalWomen

THINKGLOBALPEOPLE.COM   |   RELOCATEGLOBAL.COM

PART 1 – 2025

The Think Global Women community connects, supports 
and celebrates the value of international experience. 
We share knowledge and expertise to deliver greater 
equity for women and girls to grow sustainable jobs and 
opportunities around the world.

• �Networking and knowledge sharing events such as our 
annual International Women’s Day events held in March 

• Editorial, research & professional development

• �Celebrating 80 Outstanding Global Women delivering 
transformational change and breaking glass ceilings

• Coaching, workshops, professional development

Think Global Women
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AWARDS 
SUPPLEMENT

thinkglobalpeople.comrelocateglobal.com

GALA DINNER  

& AWARDS 

CEREMONY

 WEDNESDAY 4 JUNE

Glaziers Hall, London SE1 9DD

REL075 Relocate Awards Programme (8pp) aw single pages.indd   1

REL075 Relocate Awards Programme (8pp) aw single pages.indd   1

29/05/2025   17:00
29/05/2025   17:00

Think Global People  
& Relocate Awards

The prestigious Think Global People & 
Relocate Global awards have evolved 
over the past 17+ years to showcase 
the inspiring organisations working 
across global mobility, international 
leadership and education delivering 
excellence and innovation

The annual Awards Gala Dinner and 
Ceremony is held in the summer, 
at prestigious venues in London, to 
announce the winners and celebrate 
our industry’s achievements.
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8 JUNE
LAMBERHURST, KENT

INCLUDING

AWARDS 2023

GLOBAL
LEADERS

FORUM

Live events connecting & informing  
to drive innovation & growth

Our unique Festivals and events are 
conferences with a difference. 

We explore how to push the boundaries on 
innovation and leadership and inspire you 
and your team to greatness. Designed to 
take your business or organisation to the 
next level.

Our events include interactive learning 
sessions and hub discussions with experts 
and inspiring speakers 

• �Exchange valuable cross-sector insights 
and explore new concepts and solutions

• Energise your thinking

• �Explore collaborations with a vibrant 
community of global business experts, 
decision-makers and aspiring leaders to 
navigate your organisation to future success 

• Networking opportunities

Events

Also available networking events, workshops, roundtables, podcasts & webinars.

Kent – June 2023Kent – June 2022 London – June 2025
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Connect with our engaged 
global community
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global community
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CENTRE FOR
EXCELLENCE

Where countryside inspires clear thinking

Are you looking for somewhere… to hold 
your next workshop, meeting, away day or 
coaching session?

• �A quality environment, where you experience 
the countryside to enhance your thinking

• �Small meetings and groups, exclusive  
and in the countryside but easy to reach

• �12 acres of gardens and fields with character 
traditional Kent Oast House meeting space 
for small groups and individuals

• Video & photography

The perfect venue to host your next meeting...
whatever your agenda.

Centre for Excellence
Lamberhurst, Kent, England

Where countryside inspires 
clear thinking

ARE YOU LOOKING FOR SOMEWHERE…

TO HOLD YOUR NEXT WORKSHOP, MEETING,  

AWAY DAY OR COACHING SESSION?



• Digital supplements
• �Leading websites – relocateglobal.com  

& thinkglobalpeople.com
• �Bi-annual online International Education  

& Schools’ Fair 
• Education & Schools’ guides
• Global Mobility Toolkit
• Awards 
• Events
• Webinar & video
• E-newsletters 
• Centre for Global Excellence & Leadership

relocateglobal.com  |  thinkglobalpeople.com

+44 (0)1892 891334

Fiona Murchie, Founder & Managing Editor

Editorial coverage: editorial@relocatemagazine.com

Advertising & sponsorship enquiries:  
ads@relocatemagazine.com 
events@thinkglobalpeople.com

Relocate Global

@relocate_global

/likerelocate

RelocateMagazine

Partner with us to reach our global community


