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Multimedia to engage, inform  
& support parents, employers 
& relocation professionals
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BER 2026
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Together: reaching a wider global 
audience to connect, inspire & support

Think Global People is a vibrant community 
that facilitates transformational change 
through competitive strategy development.

• �Empowering leaders, managers and 
cohesive teams

• �Building cross-functional expertise

• �Embracing creativity and agility

• �A collaborative network for leading edge 
professionals 

In partnership with our 
sister site Relocate Global

Relocate Global is an established B2B 
multimedia company built up over 30 years.

• �Provides curated content, resources and 
thought leadership for the education sector, 
global mobility and HR professionals, global 
leaders, teams and those operating in or 
setting up in a new country

• �Widely respected as a leading voice in global 
mobility, education and schools

http://www.thinkglobalpeople.com
http://www.relocateglobal.com


• Immigration

• International assignments

• Mobility industry

• Technology

• Employee benefits

• Partner & family support

• Residential property

• Removals

• Remote working

• Serviced apartments

• Global expansion

• Leadership & management

• �Talent management  
& engagement

• Human resources

• Business travel

• Culture & language

• Wellbeing

• DEI

• ESG

• Learning & development

• Education & schools

• Country guides to schools

• Featured schools & directory

• �Guide to International 
Education & Schools

• �International Education  
& Schools’ fair

• Online schools

• Education webinars

• School groups

• Education consultants

• Research & higher education

GLOBAL 
MOBILITY

GLOBAL 
LEADERSHIP

GLOBAL 
EDUCATION

Connecting three communities  
to support & inform leaders & global talent 

A local, regional & global perspective
relocateglobal.com  |  thinkglobalpeople.com

http://relocateglobal.com 
http://thinkglobalpeople.com
http://www.thinkglobalpeople.com
http://www.relocateglobal.com


Choosing the right  
international school
Supporting relocating &  
international parents, employers  
& relocation professionals

W
ATCH

NOW
 

Jessica O'Brien, Senior Admissions 
Manager, ICS Paris International School
Amanda Casleton, Bilingual & Multilingual 
Learners (BML) Coordinator & English 
teacher, ICS Paris International School

In conversation with Fiona Murchie

Explore ICS Paris:
A Gateway to an International 
Education & Parisian Living

1

Guide to International  Education & Schools
For parents, employers & relocation professionals

2025/26
relocateglobal.comthinkglobalpeople.com

•	� Engaging editorial on relocateglobal.com 
and thinkglobalpeople.com

•	� Valuable information across the 
International School spectrum

•	� Featured International Schools
•	� Online International Education  

and Schools Fair (November/March)
•	� Guide to International Education and 

Schools
•	� Webinar interviews with leading 

International Schools

•	� Education Extra e-newsletters bringing 
up to date briefings 

THINKGLOBALPEOPLE.COM
RELOCATEGLOBAL.COM

AUTUMN 2025

THE PATH TO AI 
EMPOWERMENT

UNTAPPED RESOURCES:  
PARTNER & FAMILY

GLOBAL MOBILITY ON THE 
ROAD TO STRATEGIC PARTNER

HOW CAN BUSINESS TRAVEL, 
COMPLIANCE & GLOBAL 
MOBILITY WORK TOGETHER?

International  
Education & 
Schools’ Fair
Hosted on relocateglobal.com 

International Education  
& Schools’ Fair
Hosted on relocateglobal.com 

November 2025
For parents, employers & relocation professionals

FREE O
NLIN

E 

EVENT

REGIS
TER N

OW

Follow us: #IESF

http://relocateglobal.com 
http://thinkglobalpeople.com


International Schools Rate Card
FEATURED SCHOOL PACKAGE – Online 1 year	 £1,950
• �A Featured School is promoted on the home page of the relevant Country Guide to Schools  

which is supported by dedicated Featured School page with information, video and pictures

• �Featured Schools are also showcased in the online International Education and Schools Fair held  
in November and March aligning with the admissions cycle. Lively webinars engage the audience

• �There is the opportunity for Featured Schools to post videos and articles on the home page  
of the Country Guide to Schools – up to 4 posts in the year  

• �Country Guide to Schools leaderboard (3 months)

• Full page directory listings

• relocateglobal.com & thinkglobapeople.com	 Less than £163 per month

ONLINE GUIDE TO INTERNATIONAL EDUCATION & SCHOOLS	 £1,400
The digital guide provides engaging and informative articles covering choosing a school and 
curriculum combined with country focus editorial. A wealth of shared knowledge from schools, 
admissions professionals, education experts and parents around the world. 

The booking includes: 

• An article up to 1,400 words

• Photographs and quotes in our editorial

WEBINAR INTERVIEW OR PANEL DISCUSSION	 £1,800
Our popular education webinars (pre-recorded) are an important element of the International 
Education & Schools Fair – Autumn & Spring. Solo or panel recorded webinar, hosted on both 
websites and YouTube. Produced throughout the year.

NEWSLETTER SPONSORSHIP	 £1,200
E-newsletters distributed to our 6,000+ subscribers, news and sector specials

• Leaderboard advert

• Sponsored article

 
 
PREMIUM PACKAGE (20% discount from £6,350) 	 £5,080
Package includes (as described above): 

• Featured School package
• Guide to International Education & Schools
• Webinar interview	 Less than £425 per month
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Our audience across our  
newsletters & LinkedIn

Mailchimp data – Sept 25 to Nov 25



Relocate Global Mailchimp data – Nov 25

Our subscribers
are global 

Africa
MAILING 
LIST BY 

COUNTRY
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4%
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Middle East

Americas

UK

Europe

APAC

Our subscribers are across 
multiple industry sectors  

MAILING 
LIST 

INDUSTRY 
SECTORS

Education 
Consultancy 1%

Finance & tax 2%

Health 2%

HR Corporates 19%

Sector not specified 12%

PR/Media 2%

Property 2%

Recruitment 1%
Removals & Shipping 2%

RMC/DSP 16%

Serviced accommodation 7%

Immigration 3%

Law 1%Parent 2%

Language/Cross culture 2%

Education 17%

Consultancy 3%
Technology 3%

Other 3%
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Our audience by country  
& industry sector

Our subscribers are global

Our subscribers are across multiple industry sectors

Relocate Global Mailchimp data – Nov 25



X
X

X
X

X
X

AWARDS 
SUPPLEMENT

thinkglobalpeople.comrelocateglobal.com

Think Global People  
& Relocate Awards

Some of the recent International School winners: 
• International School of London, United Kingdom
• TASIS England, United Kingdom
• International School of Kuala Lumpur, Malaysia
• International School Ho Chi Mihn City, Vietnam 
• Garden International School, Malaysia
• Strothoff International School, Germany

Some of the recent Education Consultant winners:
• Quintessentially Education
• Enjoy Education
• Safe Passage Across Networks
• Families in Global Transition
• Simply Learning Tuition

The prestigious Think Global People & Relocate Awards have 
evolved over 18 years to showcase the inspiring organisations 

working across global mobility, international leadership and 
education delivering excellence and innovation. 



• Digital supplements
• Leading global websites
• International Education & Schools’ Fair
• Education & Schools’ guides
• Factsheets & podcast
• Awards & events
• Webinar & video
• E-newsletters 
• Centre for Global Excellence & Leadership

relocateglobal.com  |  thinkglobalpeople.com

+44 (0)1892 891334

Fiona Murchie, Founder & Managing Editor

Editorial coverage: editorial@relocatemagazine.com

Advertising & sponsorship enquiries:  
ads@relocatemagazine.com 
events@thinkglobalpeople.com

Relocate Global

@relocate_global

/likerelocate

RelocateMagazine

http://relocateglobal.com
http://thinkglobalpeople.com
mailto:editorial@relocatemagazine.com
mailto:ads@relocatemagazine.com
mailto:events@thinkglobalpeople.coms
https://www.linkedin.com/company/re-locate-magazine/
https://www.instagram.com/relocate_global/
https://www.facebook.com/search/top?q=relocate%20global
https://www.youtube.com/results?search_query=relocate+global
http://relocateglobal.com
http://thinkglobalpeople.com

